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Group Corporate Vision

To be the leading Company in South East Asia 
(SEA) providing downstream mixing, filling, 
and total packaging solution by providing a,

άhƴŜ {ǘƻǇ /ŜƴǘǊŜέ

to our customers



Group Corporate Mission

Our mission is to create a one stop packaging centrewhile providing competitive, 
efficient, convenient services and quality products to our valued customers.

We are committed to total accountability to our valued customersby providing 
purchasing, sourcing, total packaging solution, downstream, blending, filling and 

R&D facilities to meet with our customer needs. 

We are responsible to every man and womanwho work with us throughout the 
organization. We must recognize their merit, dignity and provide a sense of 

belonging and security towards their job. We will give fair and adequate 
compensation. The work environment should be clean, orderly and safe with just 

and ethical management competence.

We value our suppliers and contractorsas our business partners where they must 
have an opportunity to make a fair profit.  

Our final responsibility is to our shareholderswhere we operate according to this 
principle in order for our shareholders to realize a fair return.



Goal with our Customers

1. ²Ŝ ŀƛƳ ǘƻ ŀŎƘƛŜǾŜ ŀ άWin-Winέ ōǳǎƛƴŜǎǎ ǇŀǊǘƴŜǊ 
relationship with our existing and potential 
customers.

2. We aim to grow with our business partners by 
giving our full supporttowards their future 
business plan and expansion.

3. It is our policy not to own brands



Group Major Customers

1. Personal Care and Toiletries
ω Amway (Malaysia, Singapore, Indonesia)

ω Attractive Avenue (Ginvera Marketing)

ω Avon Cosmetics (M) Sdn Bhd

ω HOE Pharmaceuticals

ω Jetaine Corporation Sdn Bhd

ω Johnson & Johnson (Malaysia & Regional)

ω Khobates (M) Sdn Bhd

ω Manufacturing Services (UNZA)

ω Nestle Products (Alpo, Friskies, Purina brands)

ω OmegaTrend International 

ω Reckitt Benckiser (SEA ςIndonesia, Malaysia, Singapore, Hong Kong, Belgium, South 
!ŦǊƛŎŀΣ {Ǌƛ [ŀƴƪŀΣ LƴŘƛŀΣ YƻǊŜŀΣ ¦ƴƛǘŜŘ !Ǌŀō 9ƳƛǊŀǘŜǎΣ IƻƭƭŀƴŘΣ DŜǊƳŀƴȅΣ ŜǘŎΧύ 

ω Watsons (Malaysia, Singapore, Hong Kong, Philippines, Thailand, Korea, Turkey)



Group Major Customers

2. Homecare & Household
ω Dairy Fresh Farm Retail (Giant) (Malaysia, Singapore)

ω NTUC Singapore PteLtd

ω Reckitt Benckiser (Malaysia, Singapore)

ω Summit Corporation (Malaysia, Singapore, Vietnam)

ω Unilever Holdings (Malaysia, Singapore)

ω UNZA Holdings (Malaysia, Singapore)

3. Chemicals & Air Fresheners
ω Bayer

ω FujiHuntChemicals Singapore PteLtd

ω Hoe Pharmaceuticals

ω KenrichChemicals (M) SdnBhd

ω Sara Lee (Kiwi Manufacturing)

ω SunjiangTrading (M) SdnBhd

ω Tupperware Industries (Malaysia, Singapore)



Group Major Customers

4. Lubricants & Edible Oils
ω Al-Rudwan Edible Oils

ω Cargill Palm Products (Overseas, Local)

ω Continental

ω Elf / Total Lubricants (Malaysia, Singapore)

ω Erapoly Oil and Fats

ω Mewah Oil (M) Sdn Bhd

ω NASA Lubricants

ω Nutrix Plantation (M) Sdn Bhd

ω Pan Century Edible Oil

ω Redex (Under EON brand)

ω SM Amelina Palm Oil

ω Southern Edible Oil



Financial Highlights (RM)

ω Turnover & PAT ς2003 to 2007 (Actual audited account)

ω Turnover & PAT ς2008 to 2009 (Projection & PAT estimate)
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